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AS Film Studies
Section A of the AS film studies exam is called Audience and Institution. In this unit you will learn all about the business of film in terms of production, distribution and exhibition. This transition task falls into the distribution section. In terms of film distribution we ask the question- how do film companies target a specific audience? One way is through print advertising which we will cover during weeks 7 and 8 of the unit. This task gives you the opportunity to think about the topic and bring your ideas to the lesson. The two posters below for the film Slumdog Millionaire are targeted at different audiences (British and American) Look at the colours, images, font and language choices and write an analysis (approx. 800 words) about how these film posters appeal to their specific target audience.
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US poster





Please hand this work to your film studies teacher no later than Friday 23rd September 2016.





A quote from a review has been taken from Time magazine. Time magazine is an iconic American magazine so very well known to an American audience.





UK poster





British film director Danny Boyle is made quite clear on the UK poster (top left) Celebrating home talent a UK audience will be familiar with his other films.









